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At the heart of this movement 
is the term ‘Sustainable 
Development’, typically defined 

as; ‘To meet the needs of the present 
without compromising the needs of 
future generations to meet their own 
needs’.  
But Sustainable Development is not 
about fixing our industry challenges 
and current working practices 
overnight. It’s about a sustained 
improvement over time in business 
development that looks at sustainability 
in terms of the social, environmental 
and economic areas of all business 
practices and processes. So this 
covers supply chain governance 
through to educating the next 
generation of filmmakers and the 
commissioning process for content. 
 
So if it’s about everyone (and every 
industry) supporting the agenda, what 
is being done in ours?   
 

The BFI, in partnership with the screen 
agencies in Scotland, Wales and 
Northern Ireland, is pursuing the goal 
of moving the whole film sector to a 
low carbon industry in order to meet 
the UK’s legislated targets. It is taking 
steps to support the rapidly changing 
landscape that we face as filmmakers 
in terms of a more sustainable 
approach to physical production 
practices, compliance and governance.  

As part of this the BFI has a 
sustainability strategy that includes 
utilising the British Standard BS 8909, 
a ‘Specification for a Sustainable 
Management System for Film’. The 
BFI are using it in their own business 
and supporting sustainability as a 
requirement on the films it funds.  
 
 
Follow the 3Ps 
In terms of broadcasters, BSkyB 
have always been practitioners of 
sustainability and along with the BBC 
are starting to look at their production 
practices; ethical supplies, food 
composting, recycling and reuse of 
sets and props. And even the dreaded 
plastic water bottle (half drunk) is being 
seen less on set.  
We are seeing low carbon technology 
like solar generators being adopted 
with cost savings on fuel spends and 
where we talk about the bottom line 

in terms of 
production 
budgets we 
refer to the triple 
bottom line in 
sustainability as 
an accounting 
framework 
with three 

dimensions: social, environmental 
and financial. The triple bottom line is 
commonly called the three Ps: people, 
planet and profits and are referred to as 
the ‘three pillars of sustainability’. 
 
The UK creative industry leads the 
world in the quality of content we 
deliver, in every area; from commission, 
production, post and distribution. And 
now we are gradually seeing the way 

that content is made being increasingly 
sustainable and world leading. Real 
strides have been made in the past five 
years - but there is still a way to go. 
 
 
 
 
 
Melanie Dicks 
Co-Founder, Greenshoot  
Supporting the UK filming industries

All UK businesses have the challenge of moving towards a low carbon, sustainable economy - which 

includes the creative industries, where the green agenda has become increasingly important in recent 

years, writes Melanie Dicks, co-founder of eco-champions Greenshoot.

www.figurenine.co.uk

Based in Bristol in the UK, Figure Nine has over 12 years’ experience providing rope access,
rigging and height safety. We operate globally, providing assistance in media, industrial, urban
and remote location environments.

Figure nine installs platforms for camera operators and keeps film crews safe on location. We
work in tropical forests, on waterfalls, rivers, cliffs and the most iconic buildings and structures
in the UK.

Remote locations provide particularly challenging access and rigging situations. The landscape,
climate, flora and fauna all play a part in creating a difficult and potentially dangerous
environment. We have experience working in tropical forests, on desert cliffs, waterfalls and
rivers.

We provide productions with:
•         Rigging of cables, ropes and rope systems for access, positioning and safety cover
•         Positioning of personnel in difficult to access locations
•         Positioning of filming platforms and portaledges
•         Safety supervision at height and near water

We always welcome challenging projects.

Ollie Laker  E: ollie@figurenine.co.uk P: 07983400450

As Figure Nine is particularly concerned about deforestation, we use every opportunity
to raise awareness of what can be done to prevent more flora and fauna being lost, and

preserve the beautiful forests around the world – backdrops for many a shoot.
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How do you make your
next shoot green?

As well as productions, we also support brands and 
businesses in their pursuit of sustainability leadership. 

Please get in touch to see how we
can help reduce carbon - and costs.

info@greenshoot.com
Room 8 SP Block Pinewood Studios

Iver Heath Bucks SLO 0NH
Call: 01753 657191greenshoot.com

Founded in 2009, Greenshoot help make film, 
TV and commercial productions sustainable.

We’ve provided practical sustainability and 
environmental support to productions with
budgets from £20k to £150m that includes:

• Environmental compliance
• Low carbon technology e.g. generators
• Carbon tracking & educational tools
• Total recycling programme inc food composting & hazardous waste
• Daily recycling collection service
• Ethical supplies
• Repurposing of unwanted production assets (free service)
• Green Production Runner training programme
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The good news is that the industry is finally 
doing a lot more to reduce their carbon 
footprint. The progress may be slow but 
awareness of the issue has certainly made 
an impact.
“We’ve had some progress, but it’s not 
an industry that’s familiar with sustainable 
practices and it’s due to the nature of the 
industry really. It’s almost like a disposable 
industry in that you throw up a set and you 
tear it down again,” says BFI sustainability 
manager Frank Horn.
Late to the table we may be, but compared 
to ten years ago the changes are dramatic. 
Today there are a slew of resources 
available to ensure production activity is 
more eco-friendly, with bodies such as 
BAFTA and the BFI leading the way to 
a more greener industry. From BAFTA 
there’s Albert, which allows productions to 
track their carbon footprint. BAFTA is also 
behind the website Media Greenhouse, 
dubbed “the home of environmental 
sustainability for the screen arts”. 
Also available online is GreeningFilm 
from the BFI, which enables production 
companies to find eco production services 
and the organisation also champions 
BS 8909, a British standard which sets 
out the requirements to enable a more 
environmentally film industry. 
These useful resources can help 
productions become more eco-friendly 
when it comes to set design. The Albert 
website, for example, recommends that 
if you can’t reuse existing production 
materials then FSC-certified timber should 
be sourced. Because paints often contain 
volatile compounds (VOCs) it also advises 
to obtain low (or zero) VOC paints and 
ensure they are disposed of by using a 
“registered waste management company”. 

Ground-breaking productions 
As well as a raft of resources, the BBC 
and BAFTA have joined forces for the 
first ever on-screen ‘green certificate’ 
called Albert+, a stamp of approval 
that appears at the end credits to show 
which TV shows (not just the BBC’s) met 
higher environmental standards. The first 
production to be awarded the Albert+ 
certificate was CBBC’s All at Sea, which 
made a considerable effort when it came 
to eco-friendly set design. The production 
used sustainably sourced materials for 
the set, such as FSC and PEFC timber, 
which are now being reused for the 
second series. Studio lighting was also 
switched off when not needed and no 
air-conditioning was used. In addition, any 
waste material was recycled in one way or 
another. 
For Jonathan Creek, another Albert+ 
awarded production, the design team 

saved the destruction of two large sets by 
recycling or setting them aside for reuse 
on future productions. From There to Here, 
starring Philip Glenister, was also given 
the Albert+ approval - as well as dropping 
paper use by 80% and a surfeit of other 
green achievements, the production 
bought props from local charities and 
returned them after filming.   
It’s evident that in recent years there has 
been a shift towards the recycling of sets, 
with Colin Firth one of the advocators of 
the issue. “I’ve long lamented the fate of 
all the beautifully crafted film sets I see: 
no sooner is a scene finished then they 
head for the landfill - or at best eternal 
storage,” he said. Good news for Firth 
then that now there are several companies 
which specialise in a green method of set 
disposal. 
One such company is Dresd, who have 
worked on films such as Les Miserable 
and Fast & Furious 6. “We saved the 
production of Les Miserable around £65k 
and up to two weeks in time,” says the 
company’s founder, Lynn McFarlane - 
proof that making conscious changes to 
a production can save money and time as 
well as the environment. 

sustainablE sEt dEsign:

 

Several factors are to blame as to why the TV and film industry damages the environment: energy-
sucking lighting, churning out endless scripts, transporting movie stars from A to B in fuel-guzzling 
private jets, and sets that are designed and constructed only to be thrown away again. In an industry 
where time is forever tight, figuring out ways of becoming more green hasn’t been a priority. 

the future’s 
briGht, the 
future’s alMost 
Green 

By Paul Banks

above: colin firth speaks out 
in favour of more eco-friendly 
practices in the industry.
right: the first production 
to be awarded the albert+ 
certificate was cbbc’s all at sea

  
We at Carbon Aware Productions calculate the carbon footprint 

from the travel and power consumption of film shoots.  
In collaboration with The Woodland Trust we will then plant 

indigenous trees in forests in the UK.  

To find out more please visit our website:

 www.carbonawareproductions.com

The easy and cheap way to make a difference.

Based at
Pinewood Studios, London, England

info@hazgreen.co.uk

Credits: Muppets Most Wanted, 
Jupiter Ascending, Cinderella, 
Exodus, Into The Woods, Fury.

01753 785 163
07738 886949

www.hazgreen.co.uk

Hazardous Waste Management For TV and Film Productions
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Based at Pinewood Studios, 
her company collects set 
waste and then reuses them 
in a number of ways, such 
as donating goods to charity 
or supplying parts of sets to 
events. 
Another useful resource 
for sustainable set design 
is a website called Set-
Exchange, a message board 
much like Freecycle that 
re-homes unwanted sets and 
costumes from film, TV and 
theatre. Its founder, Peter 
Harrison, believes there’s a 
long way to go for complete 
sustainability, but it’s clear 
to him there is a growing 
awareness. “TV and film 
seem to be further ahead 
than theatre with companies 
promoting and pushing harder 
for sustainability and recycling. Perhaps 
this is because film and TV have more 
money.” But with swindling production 
budgets one could wonder if this is still a 
valid argument. 
One major form of waste from set builds 
that has always been problematic is 
hazardous waste, with resins, expandable 
foam, paint, aerosols and gels frequently 

left over during construction. Thankfully, 
there are now waste management 
companies like Hazgreen that can 
solve this problem by safely disposing 
hazardous waste from a production, 
and turning everything into recyclable 
materials rather than being sent to landfill. 
A one-stop-shop with current projects 
including several Hollywood blockbusters, 
the team at Hazgreen liaise with 
production before filming in order to 
fully understand the set build. During 
production they help set up hazardous 
waste stations in strategic areas to ensure 
segregation and containment complies 
with regulation. “I’ve seen lots of changes 
when it comes to recycling production 
waste – a few years ago everything went 
in just one skip and then landfill. Today 
you’ll often see segregated skips for things 
like wood and plasterboard. The industry 
is moving in the right direction,” says 
Hazgreen’s director Marc Todd.   
One alternative greener method of set 

design is using VFX to create a set or 
backdrop. This has many environmental 
advantages as opposed to creating 
physical structures, says Jim Mann of 
specialist design visualisation company 
Lightwell. “Once the virtual space has 
been installed, a set can be updated and 
changed without further need for painting 
or materials to be used. Significant 
quantities of raw materials, paints, fuel for 

delivery vehicles and chemical processes 
for cleaning are used in the construction 
of a physical set, but none of these are 
required for a virtual set design.”
When it comes to the studios themselves, 
some believe the responsibility for eco-
friendly set design and disposal lie with 
the production companies. However, there 
are studios that are openly committed to 
being sustainable, such as Bristol’s The 
Bottle Yard Studios and Roath Lock, heart 
of BBC Cymru Wales drama studios. 
One positive action that studios appear to 
have adopted is the instalment of eco-
friendly LED lighting. One person who has 
noticed a significant shift towards LED 
lighting is set designer Josh Grace. “With 
practical lighting and screens built in to 
sets this has almost entirely shifted over to 
LED technology, and we tend to hire the kit 
off the shelf which means there’s nothing 
to dispose of afterwards.” 
With an increasing awareness, a ton of 
resources and more companies out there 

offering an answer to sustainable set 
design, what does the future hold? One 
thing that’s for sure is that there is still a 
long way to go, says Aaron Matthews, 
industry sustainability manager at 
BAFTA. “We are some way off from sets 
being exclusively made out of recyclable 
materials, built in a way which makes the 
recovery of materials possible, but that is 
the end goal.” 
“It would be great to see productions 
insist on a green approach to set disposal 
when a production finishes. Budget and 
time constraints often mean that we select 
materials to suit, but many of these are 
recyclable and reusable after use, we 
just need to make sure it happens,” says 
Grace.
McFarlane agrees that there are plenty 
of obstacles and a lot more needs to be 
done, but she believes the future is bright. 
“One of the difficulties with film is that the 
head base is often in America and liaising 
with those who are in another country 
can be tricky. There are major changes 
taking place, and production companies 
are engaging and need to lead the way. 
Construction teams need to engage and 
reuse more too.” 
So it’s clear that the industry is making 
a concerted effort to ensure set design 
becomes more eco-friendly and there is 
more awareness than there’s ever been. 
So let’s hope that next time a TV 
programme or film gets greenlit, everyone 
involved has sustainability on their mind 
when it comes to designing, constructing 
and dismantling a set. And with carbon 
calculators, green certificates, sustainable 
managers galore, and a raft of recycling 
options available, it would be hard not to. 

“i’vE long lamEntEd thE fatE of all thE bEautifully 
craftEd film sEts i sEE: no soonEr is a scEnE finishEd
thEn thEy hEad for thE landfill - or at bEst EtErnal
storagE.” - colin firth

from there to here was given albert+ approval 

Call Spotless for the Perfect Finish
Tel : 01708 709633
Mob : 07976 440992

We are Film and Location Rubbish Clearance & 
Recycling Specialists.

With over ten years experience in the removal and 
disposal of Film, TV catering and general waste 
Spotless Locations provide a complete service 

to the industry.
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6

http://www.spotlesslocations.com/


Below is a list of ways you can make a 

difference. Before we look at this guide 

though, we will start off with providing you 

with a few ways in which companies can 

address the challenge of creating an eco-

friendly framework.

 

Introduce Effective Eco Management

Companies that have a good track record 

in this area generally have a green policy 

that is endorsed from the top down. Senior 

managers should agree on objectives and 

responsibilities both in the office and at the 

outset of production. Crew is more likely 

to respond if there is encouragement to do 

so and if they see their managers leading 

by example. It also helps if you have an 

individual responsible for sustainability 

so that people know who to turn to (this 

is valuable if you have a lot of freelancers 

who are unfamiliar with company work 

practices). 

 

Adopt A Sustainability Mindset

Most sustainable companies abide by the 

3 Rs – Reduce, Reuse, Recycle - and they 

should be adhered to in that order. In other 

words, use less materials; think about how 

to adapt what you already have and make 

sure what’s left is recycled. Only resort to 

throwing things away with regular rubbish 

after you’ve considered the above steps. 

And remember, many of these measures will 

save money as well.

So, without further ado, what are the key 

action points a producer can carry out to 

enhance their environmental credentials? 

Space: Ask yourself if your office is too big. 

Is it feasible to reduce the space you use, 

thus limiting your energy consumption?

Lighting: Obviously you should turn off 

lights when they are not needed. But is it 

also possible to configure the office so that 

less lighting is used, perhaps by changing 

seating arrangements?

Equipment: Computers, TVs, DVD players 

and mobile devices are all energy hungry. 

So switch them off instead of leaving them 

on standby. 

Temperature control: Don’t overheat the 

office during winter time. Conversely, 

consider opening windows in summer 

instead of using air-conditioning. If you do 

use air-conditioning make sure windows 

are closed so it can work efficiently. Not all 

companies have control over the heating 

but if you do, consider reducing the 

temperature.

 

Stationery: Production can be a paper 

hungry business but it doesn’t need to be. 

Print on both sides of paper and use draft 

mode so less ink is consumed. Where 

possible use laptops and projectors in 

meetings and only give paper handouts 

to people who really need them (also 

encourage sharing). Try to avoid endlessly 

printing out new versions of scripts. Make 

sure you are using recycled paper and that 

all paper is put in a recycling bin when it is 

finished with.  

Tapes, Discs, Printer Cartridges, Batteries 

etc: A lot of companies are shifting to a 

digital workflow, which is clearly a step in 

the direction of sustainability. But in the 

meantime reuse tapes and discs where 

possible. Printer cartridges and batteries 

need to be disposed of correctly, though it 

is best to use rechargeable batteries.

Food and Drink: Encourage staff and crew 

to avoid using disposable cups and cutlery. 

At a strategic level, investigate whether it is 

possible to source food and drink locally.

Limit Staff Car Usage: To quote the old 

adage - Is your journey really necessary? 

Ask your employees and crew to walk, 

cycle or use public transport if possible 

when they come to the office or set. If they 

have to use cars, try and encourage car-

sharing. Consider whether your approach 

to meetings can be adapted to be more 

environment-friendly. Can meetings be held 

via video-conferencing or conference calls? 

Optimise Your Use Of Other Vehicles: When 

using vehicles in your production prioritise 

low emission modes of transport and 

encourage fuel-efficient driving techniques. 

Try to plan so that you aren’t returning to 

sites for one-off activities that might have 

been rolled into a single journey. 

Trains are more efficient than cars so 

try and book early to get the cheapest 

tickets. Avoid flying if possible. Where you 

When you’re working flat out to hit production deadlines, thinking about the environmental consequences 

of your productions can seem like one demand too many. But the reality is that going green doesn’t have to 

make you feel blue. There are lots of simple measures you can take to reduce your carbon footprint and have a 

positive impact on the environment.

By kahtryn nave

action a: thE officE

knowlEdgE guidE

how to Make your 
production More 
sustainable?

can, transport people in groups and plan 

journeys to be more efficient. Coaches or 

mini-buses could, for example, be used for 

cast and crew.

Increase Efficiency Among Logistical 

Support: Courier services is an area where 

you would do well to ask your service 

provider about their green credentials. Do 

they use low-emission cars or, better still, 

motorcycles? Try and plan so that you aren’t 

having to book extra trips to deliver single 

items.  

Studio Lighting: The biggest energy users in 

studios are the lighting and air-conditioning 

required to keep the studio cool. Control 

lighting energy consumption and that 

should have a knock on effect on air-

conditioning. The key people in controlling 

lighting efficiency are the lighting director 

and the studio facility itself. They will know if 

there is a Low Energy Lighting (LEL) solution 

that will work for your production. The BBC 

has made advances in this area, using LEL 

on productions including The One Show 

and Holby City. 

General Behaviour: As well as studio 

lighting, general green-aware behaviour 

such as turning off lights/equipment and 

shutting doors will help reduce energy 

consumption. Once again, the use of 

rechargeable batteries is recommended. 

Check with studios that there are recycling 

facilities on the studio floor and gallery.

Props: Producers should consider buying 

props or costumes rather than hiring them 

if they think they can be reused (assuming 

there is somewhere to store them). When 

buying props, the green-friendly solution is 

to buy second-hand if possible. 

As for props and sets that need to be 

built from scratch, consider the source 

of the material used. Look for green 

indicators such as FSC or Fair Trade logos 

on materials. Similarly with paints, ask 

suppliers about low and zero VOC (Volatile 

Organic Compound) paints that use water 

instead of chemicals.

As a general rule, try to make sets using 

existing construction materials rather than 

buying new stock. Consider how the set 

will be disposed of after use. Also store 

paint safely or dispose of it correctly by 

contacting a waste management company.

Make-up and hair: Are the products used 

by your make-up and hair team organic or 

Fair trade? Do they have packaging that can 

be recycled? Where possible use washable 

towels and bio-degradable cleaning 

supplies.

Pros and Cons Of Location Work: The good 

news is that location work requires few sets 

and less lighting than a studio. The bad 

news is that it can involve a lot of travel, 

particularly now that producers are forced 

to chase financial incentives. As a result, 

eco-friendly production companies need to 

plan carefully to minimise their impact.

Travel Planning: Location choices may be 

driven by budgets, but it’s still possible 

to find ways to limit impact. Group travel, 

for example, may prove cheaper and 

more efficient than allowing everyone to 

make their own way separately. Choosing 

accommodation near to the location can 

also reduce negative environmental impact 

once filming is underway.  

Impact On Wildlife and Nature: Part of a 

producer’s environmental responsibility 

is to avoid damaging the location where 

they work. As part of the location planning 

process, advice should be taken from 

relevant authorities before any final 

decisions are taken.  

Use Of Generators: Most 

generators are diesel hungry 

and should be used sparingly to 

avoid spewing out too many CO2 

emissions. Have a clear idea of 

what you’re using the generator 

for. If it’s to keep food refrigerated 

overnight then it’s probably 

an inefficient process. Look at 

alternatives such as generators 

running on vegetable oil or solar 

power.

Catering: Food and drink on set has 

three main impacts: waste, food 

miles and the power required to 

cook it. Buy food from local catering 

firms if possible to reduce food 

miles. Tell caterers that you would 

like both the food and the way in 

which it is delivered, packaged and 

prepared to be as sustainable as 

possible. If there must be imported 

food, attempt to purchase fair 

trade goods. Buy in bulk to reduce 

packaging but don’t order more 

than you need. 

If there is waste, separate it into 

types so it can be recycled. 

Also give your cast and crew reusable 

water bottles with their names on and 

ask everyone including leading cast and 

technical staff to use them.  

Waste disposal: Make sure there are 

recycling and composting facilities for food 

waste, plastic, glass and paper/ cardboard. 

Ensure that whoever collects the waste is a 

registered waste management company.

 

Miscellaneous: If the location area is large, 

provide bicycles to transport cast and crew. 

If you plan to use fire effects or explosions, 

ask the specialists on your team to explore 

the most environmentally-friendly options. 

Finally, follow best practice from the office, 

such as printing all call-sheets and other 

documents double-sided, use rechargeable 

batteries and turn equipment off when 

there’s nobody making use of it.

 

Measurability: The BBC and BAFTA 

have carried out some excellent work on 

production sustainability. Check out the 

Albert website where there is plenty of 

detailed advice and a carbon footprint 

calculator which will help you identify which 

areas of production contribute most to your 

production’s carbon footprints. This way 

you can take action where necessary.

action b: transport

action c: sEts & props

action d: on location
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Fast forward three years and the 

consortium has developed an array of 

sophisticated tools and approaches to help 

producers improve their green credentials. 

There’s no question that this has had an 

impact, but BAFTA’s industry sustainability 

manager Aaron Matthews says there’s 

still plenty of work to do. “I think people 

fundamentally want to be green, but don’t 

always realise how easy it is to make 

a difference. It’s one of those subjects 

where planning at the outset can have a 

significant impact on a production’s overall 

sustainability.”

Easy ways to be more eco-friendly

Helping producers feel comfortable with 

going green is where the Albert Consortium 

comes in, says Matthews: “We realise the 

production business is quite ephemeral, 

with people moving between jobs all 

the time. That makes it more difficult to 

establish a standard corporate approach. 

So we’ve put together a range of tools to 

help people get to grips with what ‘being 

green’ entails. It doesn’t matter whether 

you’re running a high-end drama production 

or a fast turnaround factual entertainment 

series, we have resources that can guide 

you on how to be more green.”

Central to the consortium’s work is an 

online carbon calculator that can add up 

the total amount of greenhouse gases 

emitted into the atmosphere as a direct 

result of making a particular programme. 

In some parts of the TV business, it is 

mandatory to use this carbon calculator 

(BBC in-house productions, UKTV and Sky 

commissions, for example). But Matthews 

also urges producers who aren’t required 

to use the calculator to factor its use into 

their pre-production planning: “It’s a very 

useful tool to help you work out what 

you’re dealing with. But there is little use in 

reporting for reporting’s sake, so the tool 

must be used in pre-production so that 

action can be taken on its findings. You can 

only manage what you can measure and the 

Albert Carbon Calculator is the tool to help 

you do this.”

Inspire a creative industry 

Alongside the calculator, the BAFTA-

backed consortium has created a 

centralised resource called the Media 

Greenhouse where producers can find 

scores of ideas on how to reduce their 

carbon footprint, contacts, as well as case 

studies that illustrate how other productions 

have cut their carbon: “We’re keen to 

move the debate past a simple call to arms 

because that message has become a bit 

tired,” says Matthews. “Now we wanted 

to find sexy, aspirational ways of getting 

producers engaged with the issue and 

case studies are one way of doing that. 

Later this year, we’ll be running our third 

Greening The Screen conference and I think 

the emphasis there will be very much on 

providing industry case studies.”

A good example of how a production 

can improve its green credentials is From 

There to Here, a Kudos drama production 

for BBC1 starring Philip Glenister. In 

this case, things that made a difference 

included: 73% of the crew were local to 

the production base in Manchester; props 

and costumes were sourced from local 

charities and returned after filming; an 

80% drop in paper use was achieved by 

introducing an opt-in policy for call-sheets/ 

schedules/scripts; travel emissions were 

cut by sharing vehicles; in London only 

low emission taxis were used; an online 

system was used to share rushes and edits 

to reduce the need to courier DVDs; 95% 

of skip waste was recycled and, finally, 

non-biodegradable disposables such as 

catering supplies and water bottles were 

mostly eliminated.

sustainability in the 
production industry: 
there’s plenty of work 
left to do

By anDy Fry

don’t sEE sustainability as a major burdEn. somE of thE
producErs havE lEarnEd that going grEEn can lEad thEm
towards a morE EfficiEnt production procEss.

 
bafta’s tips 
for 
sustainability 

•	 Incorporate salvaged materials.

•	 Plan ahead. Set achievable goals and 
targets and review them regularly.

•	 Set up a comprehensive recycling 
system.

•	 Ensure that sustainability messages are 
delivered from the top of an organisation. 

•	 Post signs reminding people to switch 
off computers and lights.

•	 Have an ‘opt in’ policy for paper copies 
of scripts, call sheets and schedules. 

•	 Conference call instead of travelling to 
meetings.

•	 Eliminate air travel within the UK.

•	 Develop and implement a waste 
management plan that identifies the 
minimum possible amount of waste 
going to landfill.

Another good case in point in a different 

genre is the BBC’s Springwatch. During 

this production waste vegetable oil 

and solar powered generators were 

used instead of a energy-eating diesel 

generators, while clean technology fuel 

cells were used to power remote cameras 

and camera hubs. In addition to these 

environmentally-friendly measures, 

suppliers including caterers had to adopt 

sustainable policies and only the lowest 

emission hire cars were used during the 

production of the entire programme.

Stepping up the game

To underline the importance of such 

steps, the consortium’s members recently 

announced that productions achieving 

this level of sustainability performance will 

be rewarded with an ‘albert+’ certification 

badge during their onscreen credits. From 

Here to There and Springwatch are the 

first productions to have been awarded the 

Albert+ credit but there are hopes it will 

develop into an industry standard.

Matthews acknowledges that there are big 

areas that the industry doesn’t have an 

immediate answer to, 

such as production 

flights and studio power 

consumption. But he 

believes more and more 

people are choosing to 

get involved. “We have 

1600 people signed up 

to Albert. A lot of those 

are moving between 

productions, which 

means the message is 

now spreading more 

widely. And we’re also starting to see the 

emergence of suppliers that offer a green 

approach such as Hazgreen and Dresd.”

So what is his advice to companies trying 

to get to grip with the green agenda? 

“Well the first thing I’d say is not to see 

sustainability as a major burden. If you 

look at some of the case studies on Media 

Greenhouse (eg Sky’s Trollied) you’ll see 

that some producers have learned that 

going green can lead them towards a more 

efficient production process. I’d also say 

feel free to get in touch with us. Change 

can only really come from the people in 

charge of productions, so if they are not 

sure where to start we’re happy to help.

In 2011, the British Academy of Film and Television Arts (BAFTA) joined forces with 11 leading production and 

broadcaster groups to launch the Albert Consortium. Based on work that had been done at the BBC, the aim of 

the consortium was to encourage environmental sustainability within the UK’s television production sector.

aaron matthews champions baftas albert+ 
credit and ensures the latest case studies are 

reported on media greenhouse
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From utilizing vast amounts of 

material for film set construction 

to jet setting stars on fuel-guzzling 

promotional tours, the entertainment 

industry is one of overwhelmingly 

high consumption habits, Hannah Gal 

reports. 

 

“We are an itinerant industry likened to the 

army or a circus,” comments Greenshoot 

co-founder Melanie Dicks, “we arrive with 

lots of trucks, offload to villages or into 

communities and there is a negative side to 

it in terms of the environmental footprints we 

leave behind.” 

Emellie O’Brien, eco manager on one of the 

greenest Hollywood films ever, Sony’s The 

Amazing Spider-Man 2, strongly agrees: 

“You are meant to construct these sets, you 

have massive amounts of people that you 

have to feed and hydrate for many hours a 

day, not to mention the energy to actually 

light the set, in its nature it requires a lot of 

waste.”

An astounding two and a half to three 

thousand tons of carbon to be more precise, 

but the entertainment industry is on the 

environmental mend with studios worldwide 

placing eco-friendliness high on the 

production agenda. “It is something that is 

slipping into the culture of filmmaking,” says 

Mark Friedberg, production designer on The 

Amazing Spider-Man 2, “it’s important to the 

studio to have a green initiative.”

So alongside the customary heads of 

departments meetings, The Amazing 

Spider-Man 2’s production also held an 

eco-friendliness briefing, ensuring that every 

person on set abides by the green code; 

from basic waste segregation and recycling 

to using biodegradable artificial snow and 

water-based smoke, sets were built using 

rented, salvaged and re-used wood and 

more than 490 tons of materials such as 

steel and glass were recovered or donated. 

There was a responsible disposal of oil 

and fuel during stunt scenes, elimination 

of plastic water bottles on set and even 

recycling of textiles used in costumes. 

The entertainment industry is no stranger 

to green issues, with stars such as Matt 

Damon, Ted Danson and Ian Somerhalder 

founding environmental charities. Alanis 

Morissette, Keanu Reeves and Woody 

Harrelson are among the many celebrities 

who have narrated documentaries, and 

people such as Laurie David producer of the 

Oscar winning An Inconvenient Truth, and 

Robert Redford who uses Sundance TV and 

the influential festival to champion the green 

cause, are all helping to emphasise the 

issue’s importance and cement the major 

studios’ commitment to it. 

“All the main studios have strong eco-

initiatives and take this very seriously,” 

says Greenshoot LA’s Amanda Scarano 

Carter, who co-chairs the Producers Guild 

Green Initiative (PGA Green). Greenshoot 

collaborates with the big hitters on these 

initiatives: Fox, Sony, NBC Universal, 

Paramount, Warner Brothers, Disney and 

Dreamworks are all on board. 

PGA Green’s own website is a 

comprehensive resource for anyone 

interested in greening their production, 

covering the entire filmmaking process from 

locations, transport and set construction 

to props, catering, lighting, sound, special 

effects, wardrobe, hair, make-up and 

post-production. It includes a free Carbon 

Calculator and a long list of the films which 

have put it to positive use, including Alice 

in Wonderland, Alvin & the Chipmunks 3, 

Gravity, The Hobbit, Men in Black 3, The 

Muppets, Oblivion, Pirates of the Caribbean 

and The Social Network. Wholly funded by 

the committed studios, the PGA’s Green 

Production Guide is “an effort they (the 

studios) are very passionate about and so 

they have managed to make it happen,” 

explains Scarano Carter. “I personally have 

been on monthly calls with all the studio 

sustainability executives for years now and I 

am constantly impressed by their innovation 

and dedication in this area.” 

Another prominent body to spread the 

environmental word is Beverly Hills-based 

EMA (Environmental Media Association). A 

liaison between the entertainment industry 

and the environmental community, it 

runs the annual EMA Green Seal Awards 

honouring eco-friendly productions and has 

stars such as Daryl Hannah, Ted Turner, 

through carEfully gathErEd figurEs and rEal lifE
ExamplEs, thE rEport clEarly dEmonstratEs that going
grEEn not just bEnEfits thE EnvironmEnt but also
makEs sound Economic sEnsE

By HannaH Gal

what can wE lEarn from 
hollywood productions? 

 

and set decoration materials were sold to 

other shows or donated to non-profits at 

wrap. With one ton dumpsters costing an 

average of $950 each, that’s a whopping 

saving of $47,215”. 

On another major production, Paramount 

Pictures’ Noah, 100% of the steel used was 

recycled and recouped by Allocco Metal 

Recycling. The total amount was estimated 

at 450,000 lbs. and the production made 

back approximately $45,000.

“This is my 50th year in the business” says 

The Amazing Spider-Man 2’s special effects 

supervisor John Frazier in awe of O’Brien’s 

on set dedication, “it would have been great 

if they were doing it fifty years ago.”

Blythe Danner and Olivia Wilde among its 

board members.

But it is not just major film studios adopting 

environmentally friendly practices; theatres, 

museums, art galleries, TV studios and 

festivals are all taking advantage of the 

extensive, growing worldwide green support 

network. 

The Netherlands-based Green Filmmaking 

Project (a Strawberry Earth initiative) 

has since 2012 been collaborating with 

production companies and institutes in the 

film sector and its members just attended 

the Cannes Film Festival where they met up 

with a growing number of countries that are 

developing ways to work more sustainably 

in film. France has the all-in French Ecoprod 

initiative, while Germany boasts the Green 

Film Initiative, as well as an organisation 

called Green Film Shooting. In the UK it’s 

mainly BAFTA and the BFI leading the way in 

the fight for a more sustainable industry.

 “The wasteful nature of film, television and 

commercial productions has long been 

thought of as necessary,” says Earth Angel, 

co-founded by The Amazing Spider-Man 

2’s Emellie O’Brien. Earth Angel not only 

challenges this unjustified misconception 

but fully facilitates and overseas an eco-

friendly production with on-site recycling 

receptacles, electronic waste collection, 

scrap material 

collection 

for donation, 

elimination of single 

use plastic water 

bottles, carbon 

tracking through 

PGA Green’s 

Carbon Calculator 

and even leftover 

food recovery.

“Statistics across 

the industry are 

hard to come by,” 

says Scarano Carter, but PGA Green did 

commission an eye opening cost benefit 

analysis (that you can view by clicking here) 

which not only sheds light on the positive 

impact that eco-friendliness can have on 

a production, but also disputes the claim 

made by some skeptics that “going green is 

costly”. Through carefully gathered figures 

and real life examples, the report clearly 

demonstrates that going green not only 

benefits the environment but makes sound 

economic sense. 

The Amazing Spider-Man 2 has, according 

to the report, “saved 5% of its total waste 

hauling expenses, or $4,732 through its 

recycling and composting efforts.  

Additionally, 49.7 tons worth of construction  

spider-man’s green alterego spidey 
takes people around the set
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